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Summary
Analytics and Digital Transformation professional with 5+ years driving data-led decision-making across global supply chains.  
Track record of  leading cross-functional  teams,  managing stakeholders,  and delivering data  & AI initiatives  that  improve 
efficiency, governance, and business outcomes.

Professional Experience
Associate Product Manager | Data Platform  & Supply Chain Analytics | AB InBev GCC | Bengaluru
●Owned the BrewDat (Data Platform) product roadmap and led a team of 5 data engineers, driving prioritisation and stakeholder 

alignment across business teams; represented the platform at global workshops in South Africa and Brazil
● Scaled the Global VIC Benchmarking Platform to unify ~$20B in annual production spend across 6 zones and 44 countries into a 

single SKU-Plant-Material dataset, cutting data discovery time by ~83%
●Onboarded 3,000+ standardised supply chain KPIs serving 2,000+ users from plant analysts to Operations VPs and the Chief  

Supply Officer, enabling Actual-vs-Budget variance analysis across the network
●Lifted production cost data quality from 72% to 99% in a year via a country-level monitoring dashboard, adopted as a tracked 

target by zone VPs to drive uptake of the VIC benchmarking dataset
●Established governance across ~200 analytics assets - source lineage, naming standards, column definitions, business context  

and named data owners - making the data lake discoverable and trustworthy for business users and LLM-based query tools

Product Analyst | Data Platform & Supply Chain Analytics | AB InBev GCC | Bengaluru
● Implemented ML-based master data standardisation across 30,000+ SKUs, cutting brand-name variance from ~1,100 to ~400 

and pack-type variants from ~135 to 10, enabling like-for-like cost benchmarking across global plants for the first time
●Consolidated P&L datasets across 4 zones (~35 countries) into a unified analytics table and built Mix Drivers dashboards for 

Actual-vs-Budget analysis, reducing leadership discovery time by ~75% and time-to-analysis by ~90%
●Designed and automated ERP-to-reporting pipelines on the BrewDat/Azure platform across Europe & Africa, harmonising  

fragmented ERP landscapes that varied by zone and often by country, cutting manual monthly reporting effort by ~90%
●Established a rapid POC framework on Databricks (cutting POC timelines by ~75-90%) and used it to pilot LLM-based natural-

language access to the data lake via Databricks Genie, letting supply chain VPs query harmonised cost and production data 
directly

Data Engineer | Data Science & Analytics | Mu Sigma | Bengaluru
●Designed and developed the Boosting Competitive Bidding (BCB) tool in Azure Databricks, delivering ~$10M in annual savings 

by optimising freight tender award decisions across ocean and road routes
●Owned daily operations and development for Service Performance Management dashboards in Power BI, maintaining Azure 

Databricks and Data Factory pipelines across 12+ countries at ~95% uptime

Education
B.Tech, Computer Science Engineering - Vellore Institute of Technology | Vellore

Accomplishments and Awards
●Master Cicerone Award, AB InBev - awarded for leading the global SKU/VIC benchmarking platform
● Fast-track Promotion - elevated to Associate Product Manager in 2 years against a typical ~3.5-year cycle at AB InBev
●Mu Sigma SPOT Awards - multiple awards for operational excellence, including a Rs 100K best-performance bonus in 2021

License & Certifications
●AB InBev: ASPIRE Certification (selected & completed)
●Databricks Certified: Fundamentals of the Databricks Lakehouse Platform
●Databricks Certified: Generative AI Fundamentals

Co/Extra-curricular
● Serving as the Vertical Head – GCCs in IIM Ahmedabad’s PGPX 2026-27 Placement Committee. Leading the outreach, strategy 

and recruitment efforts across GCCs for the 21st batch of the flagship one-year full-time residential MBA programme
●Editorial Head, Bulls & Bears - The Finance Club of VIT: owned content and social media strategy


